Vegas.com Looks at the Lure of the Faux Dice

The lure of the dice can be so intoxicating that at a
recent Alanis Morissette concert, people actually
passed on refreshment purchases and bathroom
stops before the show and during intermission to
instead throw big bucks on the blackjack and
roulette tables.

It turned out though that dealers were from
Vegas.com and gamblers were told to keep their
dough and instead vie for play money—chips
embossed with the Vegas.com logo.

The Web site, which sells travel reservations to
Vegas hotels, restaurants, shows and other events, is
on the West Coast leg of a promo that may end up running nationally before year-end.

Vegas.com is getting the word out about its services by setting up play-forfun casinos
with pit bosses back stage and in the public area of California’s Verizon Wireless
Amphitheater in Irvine and Glen Helen Blockbuster Pavilion in Devore via a deal with
Clear Channel Entertainment. It also gets into Los Angeles Universal Amphitheater and
San Diego'’s Coors Amphitheater through an alliance with House of Blues Concerts,
which books 20 arena and amphitheater venues and the eight House of Blues clubs.

“We are Vegasizing these venues, with the thrill of casino play for fun,’said Howard
Lefkowitz,Vegas.com president.“Even music fans will make time for gambling at a
concert if there are blackjack, roulette and craps tables next to concession stands.”
—Mike Beirne
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